Entrepreneurial Marketing Strategies, Brand Distinctiveness, and Small Business Success by Fiore, Ann Marie et al.
Apparel, Events and Hospitality Management
Conference Proceedings and Presentations Apparel, Events and Hospitality Management
2011
Entrepreneurial Marketing Strategies, Brand
Distinctiveness, and Small Business Success
Ann Marie Fiore
Iowa State University, amfiore@iastate.edu
Linda S. Niehm
Iowa State University, niehmlin@iastate.edu
Jessica L. Hurst
Iowa State University, hurstj@iastate.edu
Jihyeong Son
Iowa State University
Amrut Sadachar
Iowa State University, amrut@iastate.edu
Follow this and additional works at: http://lib.dr.iastate.edu/aeshm_conf
Part of the Entrepreneurial and Small Business Operations Commons, Hospitality
Administration and Management Commons, Marketing Commons, and the Sales and
Merchandising Commons
This Conference Proceeding is brought to you for free and open access by the Apparel, Events and Hospitality Management at Digital Repository @
Iowa State University. It has been accepted for inclusion in Apparel, Events and Hospitality Management Conference Proceedings and Presentations by
an authorized administrator of Digital Repository @ Iowa State University. For more information, please contact digirep@iastate.edu.
Recommended Citation
Fiore, Ann Marie; Niehm, Linda S.; Hurst, Jessica L.; Son, Jihyeong; and Sadachar, Amrut, "Entrepreneurial Marketing Strategies,
Brand Distinctiveness, and Small Business Success" (2011). Apparel, Events and Hospitality Management Conference Proceedings and
Presentations. Paper 85.
http://lib.dr.iastate.edu/aeshm_conf/85


